
 is a quarterly 
magazine by Jewish News of 
Greater Phoenix, devoted to 
enhancing our readers’ lives 
in the Southwest’s leading 
Jewish community. 
and beyond.

	 	 	
All Rates Full Color	 Open Rate	 2 Issues	 3 Issues	 4 Issues
Measurements in Inches				  

Full page 
7-1/4" x 9-3/4"	 $2,800		 $2,520		 $2,240	 $1,960 

2/3 page
4-3/4" x 9-3/4"	 2,000		 1,800		 1,600	 1,400 

1/2 page
Vertical: 3-1/2" x 9-3/4"

Horizontal: 7-1/4" x 4-3/4"	 1,570		 1,413		 1,256	 1,099 

1/3 page
Vertical: 2-1/4" x 9-3/4"

Horizontal: 4-3/4" x 4-3/4"	 1,075		 968		 860	 753 

1/4 page

3-1/2" x 4-3/4"	 825		 743		 660	 578 

Full-page spread	 4,200		 3,780		 3,360	 2,940 

Cover Pages				 

Back	 3,640		 3,276		 2,912	 2,548 

Inside Front	 3,500		 3,150		 2,800	 2,450 

Inside Back	 3,360		 3,024		 2,688	 2,352 

Your display ad in CHOSEN includes links to your Web site and e-mail at chosenaz.com.				  

Paid position, subject to availability:  Add 20%
Discount available for a Jewish News advertiser successfully fulfilling a 15-week-plus agreement. 

Format: 4-color magazine, 70#/60# gloss stock

Mechanical Requirements: Page bleed size 8-5/8" x 11-1/8"; trim size 8-3/8" x 10-7/8". 150-line screen/300 dpi. Rates include prepress production. No added 
charges for bleeds. For all camera ready ads, submit ad as an Acrobat PDF; all fonts must be embedded 100%, with color settings as grayscale or CMYK only. 
Call Becky Globokar, production manager, at 602-870-9470, ext. 214, for additional options, or e-mail becky@jewishaz.com.

For advertising information, contact your Jewish News 	
account executive at 602-870-9470.
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is designed for  

real people with real lives  
who appreciate the exceptional.

Va l l e y  n e w s c a s t e r s  |  ‘a lt e r n a d a d ’

J e w i s h  n e w s  o f  G r e at e r  P h o e n i x      yo u r  c i t y  |  yo u r  c o m m u n i t y  |  yo u r  l i f e      w i n t e r  2 0 0 8

Retirees get 
creative 
with new 
careers



Every issue of Chosen includes fascinating, informative lifestyle  
features, crisply written and beautifully illustrated. 

Departments in each issue:

Chosen One Profile	 Travel

Boutique	 Wellness

Culture	 Home

Style	 Family

Dining	 Neighborhood

Calendar	 Society

Parting Shot Historic Photo

Jewish News’  
readers are  
well-educated,  
sophisticated and 
inquisitive. They 
read every weekly 
and special issue 
cover to cover  
for exclusive  
editorial and  
advertising  
information.

Involvement with Jewish News
93% read the last four issues
61% have been reading 10-plus years
55% spend one-plus hours reading each issue
3.6 readers per copy
89% say Jewish News affects their buying decisions
70% say Jewish News is their primary source of Jewish community news

Financial position (reader households)
$168,430 average income
49% income of $100,000-plus
$1,739,400 average net worth
$499,000 median value investment portfolio

Home ownership & spending
96% own residence
48% of homes worth $500,000-plus
$710,240 average value primary residence
67% dine out two or more times a week
94% regularly visit specialty shops
86% enjoy an average of 3.5 pleasure trips per year
99.9% use health care services

Demographics (heads of household)
44.9 median age
71% college graduates
34% post-graduate degrees
53% professional
14% president/CEO

Readership Studies: �Behavior Research Center, 2006 
Circulation Verification Council, 2008

Distribution: 12,000 copies 
	 • by mail to Jewish News subscribers
	 • at merchants and on magazine stands throughout the Valley

WHO READS                      ? WHAT’S INSIDE                      ?
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Honeymoons’ sweet dreams
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New look revitalizes 
ShowUp.com
ShowUp.com, the comprehensive local arts and culture Web site, got 

a recent face-lift.

The updated site offers a variety of new and improved features. 

Video Central features interviews with local performers, as well as 

performance clips and feature-length 

arts programs. 

The section for user reviews has 

been enhanced; event attendees can give their opinions on shows 

and exhibitions they’ve seen and vote for the best events in the 

Valley.

Matt Lehrman, executive director of Alliance for Audience, the 

nonprofit organization that runs ShowUp.com, says, “In this time 

of economic uncertainty, we hope that our new look will provide 

increased visibility to our arts and cultural organizations as well as 

help them to further engage new and current audiences.” 

ENchaNtiNg ‘chaNdEliEr’

D a h r l  T h o m s o n

Billowing Inward 20.5” x 9” x 7” Colorado Yule Marble
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briefs

Visit thescramble.com.

Matney returns to 
local dining scene
Renowned local chef Eddie Matney 

is again delighting the dining public 

with a new restaurant, Eddie’s House, 

which opened in May. The restaurant 

features a cozy interior with a chef’s 

counter so diners can watch Matney 

at work, and a vibrant patio with invit-

ing lounge chairs and movies shown 

on an oversize screen. The menu 

includes favorites from Matney’s two 

decades in the Valley dining scene 

plus rotating seasonal items.

Eddie’s House is located at 7042 E. Indian School Road, Scottsdale, 
and is open 4 p.m.-midnight Monday-Saturday. Call 480-946-1622 
or visit eddieshouseaz.com.

Also Consider Sassi for Daytime Meetings and Dinner Events      www.sassi.biz
10455 East Pinnacle Peak Road, Sco  sdale   Private Events 480-502-3335  Reservations 480-502-9095

     a day to celebrate.....
         a place to remember.....

Unforge  able

Only Sassi
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Valley plastic surgeon Daniel Shapiro has created a clinical-grade 

skincare line available at his business, Shapiro Aesthetic Plastic 

Surgery and Paradise Valley Skin Klinic.

The line, named after the clinic and developed over two years, 

is a five-step regimen designed to improve skin tone, texture 

and clarity, and slow signs of aging. The natural-based ingredi-

ents include antioxidants, omega-3 oils, and red wine and caviar 

extracts. Products can be purchased online or at the clinic, 5410 N. 

Scottsdale Road, Building F-100, Paradise Valley.

Visit shapiroplasticsurgery.com or call 480-451-1701.

Local doctor develops 
skin-care line

Lend a hand

We treat precious mouths with loving care.

6520 N. 7th Ave., Suite 3 • Phoenix

AAZ5152702.02  7/07
Printed in Valencia, CA, USA

Desert Heart Cardiology

Practicing since 1986

Individualized cardiac care with emphasis 
on diagnosis, treatment, and primary and 
secondary prevention of cardiovascular 
disease.

Cathy McGowan 
M.D. FACC
10250 N. 92nd St
Ste. 307
Scottsdale, AZ
480-661-3960

Primary prevention through lifestyle 
intervention; Assessment and treatment of 
diverse cardiovascular diseases; and special 
interest in the interface between oncology 
and cardiology.
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2009 Publishing Calendar
	 Publication Date	 Ad Deadline	 Focus:

	 March 30	 February 10	 Action Issue
			   Sports, games, recreation 
			 

	 June 22	 May 5	 COOL ISSUE
			   Hip, happy, heatstroke-free 	  
			   summer

	 September 21	 August 4	 TRADITIONS ISSUE
			   Rituals connecting  
			   treasured past to  
			   modern world

	 December 21	 November 3	 BEST ISSUE
			   Tops in Valley food, culture,  
			   shopping, fun


